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Whoõs in the Room?

ÅLocal, state or federal government

ÅElected officials

ÅCommunity-based organizations

ÅOther nonprofits

ÅNeighborhood residents

ÅResearchers

ÅFunders



Why Marketing Matters

ÅStability is a result of 
people believing that 
they have made a good 
investment by moving 
into or staying in the 
neighborhood.

ÅA stable neighborhoods 
needs to have a positive 
imageamong current 
and future residents.
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Every Neighborhood Has A Brand

ÅA brand is simply what 

people think about 

your neighborhood.

ÅWithout an effective 

marketing strategy, a 

neighborhoodõs brand 

will largely be defined 

by outsiders.
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The Neighborhood Marketing Program

Through the Neighborhood 

Marketing Program, 

NeighborWorks America 

partners with communities 

to build strong 

neighborhood brands and 

restore market demand
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The Neighborhood Marketing Process


