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Whoodos 1 n t he

A Local, state or federal government
A Elected officials

A Communitybased organizations

A Other nonprofits

A Neighborhood residents

A Researchers

A Funders



Why Marketing Matters

A Stability is a result of
people believing that
they have made a good
Investment by moving
Into or staying in the

neighborhood.

A A stable neighborhoods [ T
needs to have gpositive FAREES S
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and future residents.



Every Neighborhood Has A Brand

A A brand is simply what B
people think about
your neighborhood.

A Without an effective

marketing strategy, a | —agemsscs
nei ghbor hoop=—"4"

WI” Iar96|y be deflned Photo: Art on Elm Street FestlvaI,IEast aco (Waco, -
by outsiders.



The Neighborhood Marketing Program

Through the Neighborhood
Marketing Program, )
NeighborWorks America L v
partners with communities =i Wi
to build strong
neighborhood brands and
restore market demand
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The NeighborWorks America Neighborhood Marketing Program
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The Neighborhood Marketing Process



